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Course Description
The course aims to provide a wide range of undergraduate students with the
opportunity to develop a specialist career in photography, by nurturing technically
proficient and professionally astute photography students as they mature into
critically aware creative decision makers.
By providing a strong technical foundation and encouraging creative maturity and
conceptual awareness, the course provides you with the practical, critical and
analytical ability to comprehend, yet challenge, conventional commercial output.
Therefore, equipping you with the ability to not only successfully respond to the
wishes of clients, but also through the development of your own ‘visual voice’, offer
alternative solutions to those already accepted within the creative industries.
We celebrate how cultural diversity and a broad range of interests contribute to an
enhanced group dynamic and can provide an enriched experience through
embracing difference, leading to the establishment of an open and balanced view of
contemporary society.
The course provides you with the opportunity to take greater responsibility for your
critical development through locating and articulating your practice within
contemporary discourses. The focused research integral to this process allows you
the opportunity for further study at postgraduate level, either at AUB or elsewhere.
Graduates of the course aspire to setting the creative agenda of contemporary
commercial photography through determining rather than pursuing visual and
conceptual trends, and exhibiting their ability to adapt and change within the evershifting zeitgeist of the creative industries and popular culture. You may become a
fashion, advertising, portrait or editorial/documentary photographer, or use the
experiences gained on your course to help you to find employment elsewhere within
the creative industries (Picture Editor, Studio Manager, Art Director, Production
Manager, Set Designer, etc.). However, we expect you to be inspired by those who
have previously graduated from this course, continuing to enhance its strong
reputation, making your mark as a BA (Hons) Commercial Photography graduate
from the Arts University Bournemouth.
Course Aims
1.

To develop and refine your technical and creative potential within
photography.

2.

To enhance your understanding of the creative industries and the roles within
them by expanding your professional knowledge and identifying your
individual career potential.

3.

To promote your personal development by undertaking academic and creative
research which could lead to further study at postgraduate level.

4.

To develop your abilities in visual communication and photographic
presentation.

Course Outcomes
By the end of the course students will be able to:
1.

Apply creative photographic ability, evidencing professional levels of ability,
independent thought and understanding during the production of work.

2.

Apply professional understanding when identifying career opportunities, and
placing own work within the creative/photographic industries.

3.

Apply a critical and theoretical understanding of photography within historical
and contemporary contexts, offering opportunities to study at Masters Level.

4.

Show evidence of effective problem solving, research, communication and
presentation skills through applying creative and conceptually considered
solutions to professionally focused briefs.

Reference Points
UK Quality Code for higher education, including:
•
Subject Benchmark Statement:
o Art and Design
o Communication, Media, Film and Cultural Studies
•
Framework for Higher Education Qualifications (FHEQ)
AUB Regulatory Framework and Undergraduate Assessment Regulations
Learning and Teaching Strategies
The course outcomes will be met by deploying a wide variety of teaching and
learning methods including workshop projects, studio projects, lectures, seminars,
group critiques, guided reading and tutorials.
The methods employed will, whenever possible, lead you ‘the student’ into the
disciplines required of a creative practitioner and promote the transferable skills of
self-management and self-reliance.
The course is structured progressively to provide increased opportunities for
autonomous learning.
The progressive promotion of student-centred learning reflects your developing
maturity, as a student, and supports your individual learning towards your aims and
goals.
The integration of theory and practice is promoted and reinforced through a teamteaching approach. Lectures, seminars and tutorials may be delivered by team
members, as appropriate, in the creative environment of the studio.
The methods employed will, wherever possible, induct students in the disciplines
required of a creative practitioner in commercial photography along with transferable
skills (managing self, professional skills and team working), and value and credit any
relevant previous experience. A key method will be the promotion of work-related
learning, including work placements; visits to the workshops or studios of relevant

practitioners or organisations; guest lectures or workshops led by visiting practitioners
and ‘live’ or simulated project briefs. Learning and career planning will be
consolidated through the encouragement of skills in personal planning, reflection and
development.
Teaching is directed at supporting individual engagement in learning although there
will be opportunities for students to work in teams to enable them to learn the value
of peer co-operation. Also, it is anticipated that due to the vocational and professional
orientation of the course, and to enable students to benefit from the range of
resources and disciplines within the University, opportunities will exist for students to
collaborate in teams with peers in, for example, make-up, textiles, fashion or modelmaking. It is also envisaged that live project work may benefit from the collaboration
of students from all levels of the course.
The study time allocated to each unit in the course incorporates a balance of
teaching support and learning. The progressive promotion of student–centred
learning reflects the anticipated maturity of students and allows them to direct their
learning towards individual goals. For example, the teaching in Level 4 is directed at
providing students with the knowledge, concepts and skills necessary to take
increasing responsibility for the management of their own learning as they progress
through to Level 5. Level 6 of the course allows the student to confirm their particular
creative concerns and to extend the scope and depth of their enquiry, taking the
major responsibility for their study. Teaching support reflects these expectations, as
mature learners, through tutorial support that complements the autonomous nature of
their study.
Negotiated Learning Agreements are the principle means of defining learning goals
and monitoring progress and achievements, providing the opportunity for student to
extend their interests and abilities, and demonstrate their capacity for sustained
independent and professional work.
Guidance and counselling to help students in realising their learning potential will be
provided continuously throughout each academic year.
There may also be occasions where digital delivery is appropriate. Where this is the
case, this might include on-line lectures, seminars, presentations, and one to one
tutorials. It is important that you engage with on-line course delivery in the same way
that you would if you were on campus.
Assessment
Each unit is assessed separately, and the assessment forms part of the unit.
Assessment both provides a measure of your achievement, and also gives you
regular feedback on how your learning is developing.
For every unit of your course, we will inform you of what you are expected to learn;
what you have to submit; how your work will be assessed; and the deadline for
presenting your work for assessment. This is made available through the online Unit
Information.

A minimum of one unit at Level 4 will be assessed on a pass/fail basis, with written
feedback but no numerical grade. Details of this will be clearly expressed on the Unit
Information Sheet. All other units will be given a percentage mark.
The final mark for each unit will be recorded on your formal record of achievement
(transcript). With the exception of the pass/fail unit, each component of assessment
is graded using a notched marking scale, whereby only certain marks are used within
each grade. The only marks available within any ten-point band are *2, *5 and *8
(e.g. 62, 65, 68). These marks correspond to a low, mid, and high level of
achievement within each grade band.
All learning outcomes must be passed to successfully complete the unit.
On successful completion of your Honours degree course, you will be awarded a
degree classification based on your unit marks. The final classification is determined
using all unit marks at Levels 5 and 6.
If you have joined Level 6 through either the Recognition of Prior Learning (RPL)
route or having completed a Foundation Degree (FdA), the final classification is
determined using only your unit marks at Level 6.
For further information on assessment, progression, awards and classifications,
please visit https://aub.ac.uk/regulations
Course Structure
All students are registered for the award of BA (Hons); however, exit awards are
available if you leave the course early, having successfully completed one or two
levels. If you successfully complete a level of the course, you will automatically be
entitled to progress to the next level.
For the award of a Certificate of Higher Education (CertHE), you must have achieved
a minimum of 120 credits at Level 4. This qualification may be awarded if you leave
the University following successful completion of the first year of your course.
For the award of a Diploma of Higher Education (DipHE), you must have achieved a
minimum of 240 credits of which a minimum of 120 must be at Level 5. This
qualification may be awarded if you leave the University following successful
completion of the second year of your course.
For the award of a BA (Hons) you must have achieved a minimum of 360 credits of
which a minimum of 240 must be at Level 5 or above, of which a minimum of 120
credits must be at Level 6. This qualification will be awarded upon successful
completion of your course.
A BA without Honours may be awarded if you have achieved 300 credits, at least 180
of which are at Level 5 or above, and at least 60 of which are at Level 6.

Core Values and Skills
In developing courses, the University wanted to create a curriculum that reflected its
values and ethos. It should prepare you for the future not only in enabling you to
have a successful career, but we also want to empower you with the knowledge,
skills and passion to have a positive impact on the world and be an agent for
change. We have drawn from the United Nations Sustainable Development Goals
(SDGs) (https://sdgs.un.org/goals) which have informed our values of Equality,
Diversity and Inclusion as well as our Graduate Attributes.
Equalities Diversity and Inclusion (EDI)
“We are better for our diversity. We are enriched by the depth of respect we have for
each other and the strength of our relationships with our people, our places and the
planet. Through our commitment to working with those who are different to us, or
challenge us, we grow stronger together, creating new synergies, global connections
and sustainable futures.” (AUB Strategy 2030)
As an organisation we have moral, social and legal obligations to fulfil in terms of
EDI, and in doing so our commitment is to put EDI at the heart of every area of
activity. It is not covered as a separate, stand-alone section, rather it forms an
integral part of the curriculum, throughout your study here.
Graduate Attributes (GA)
Over recent years, there has been an increasing pace of change, technological,
social, environmental. This has been further impacted by the world-wide pandemic
effecting significant change in the global economy and the employment market.
In this context, the University has recognised the importance of developing AUB
graduates who have the attributes to be able to build their career, adapting to
different circumstances and embracing changes. A suite of attributes have been
defined that we feel are particularly appropriate to the creative courses that we
deliver and to AUB’s core values; during your course, both curricular and extracurricular activities will give you the opportunity to prepare for your working career.
Course Content
Level 4
Level 4 of the course provides you with the creative and practical skills that you will
build upon during your degree. It introduces you to a variety of traditional and digital
photographic techniques and processes through the units Principles and Practices
and Digital Imaging and Production, giving you a strong technical foundation in
location and studio lighting, analogue and digital capture and digital post-production
techniques.
Photography projects and written assignments are used to reinforce learning and
enable you to exercise your developing knowledge and practical skills in the unit
Creative Photographic Practice, where additional workshops will also introduce you
to moving image. Photographic themes and theories will also be addressed during
these units, in the form a lecture series.

During these units, guest lectures by visiting photographers and industry
professionals will be given to underpin your holistic knowledge of contemporary
commercial photographic practice.
Level 5
Level 5 of the course builds upon the skills and knowledge gained during Level 4 and
provides opportunities for you to develop your (photographic) genre specific interests.
You are encouraged to reflect on your particular professional interests and to take
responsibility for your learning in your choice of topics for project work (negotiated
between you and your tutor/s via Learning Agreements) through the unit Creativity
and Context and culminating in the unit Photographic Futures. Projects for these
units are designed to develop your creative, research and conceptual skills combined
with commercial and professional awareness and understanding. Where possible
opportunities for live projects or competition work are accommodated, thereby
extending your understanding of the professional demands of photography.
During this level you will continue to develop your digital skills and promotional
awareness through the unit Professional Futures; this unit will provide you with the
opportunity to market yourself as a photographer via the web, while developing your
own branding. Your industry understanding will be consolidated towards the end of
the unit when you undertake a period of work experience in the form of a placement,
which will be overseen by the unit leader (negotiated between you and your tutor/s).
This draws together your achievements on the course so far and gives you live
opportunities to apply your learning in the workplace. The timing of the Professional
Futures unit is such that, potentially, you are able to extend your placement beyond
the formal end of the unit to the conclusion of the summer holiday period. In these
circumstances, arrangements for your end of level assessment in June can be
negotiated.
The unit Critical Analyses provides an overview of some of the approaches used in
the analysis of commercial photography, together with the development of research
and written communication skills, allowing for a more intellectual engagement with
photographic practice, and preparing you for the major written assignment at Level 6.
During Level 5 you will be offered an opportunity to consider the three named
awards. Work that you will undertake in Photographic Futures may help inform your
decisions. Although there is no obligation for you to opt for a named award, the
choices around the following awards will be informed by academic counselling during
the Photographic Futures unit and consolidated in the Specialist Practice unit and
then pursued in the Major Project at Level 6:
BA (Hons) Commercial Photography (Advertising)
BA (Hons) Commercial Photography (Fashion)
BA (Hons) Commercial Photography (Documentary/Editorial)
Level 6
Level 6 of the course builds on the platform of skills and knowledge gained during
Levels 4 and 5. Level 6 adopts an extremely focused approach to your career
ambitions, developing specific creative and conceptual skills in order to gain a more

complex understanding of the particular discourse with which you wish to be
professionally engaged.
Graduates are capable of advancing and challenging accepted ways of working
within the industry, allowing them the opportunity to reach their creative potential.
Critical and theoretical research will have informed their commercial practice, while
offering the opportunity to extend their critical engagement and academic interests.
Gaining a BA (Hons) award in this discipline equips graduates to compete at the
highest level of professional practice as well as providing a platform for potential
post-graduate study. After three years of extensive investigation, graduates will
possess all the attributes necessary to feel confident as they seek employment within
contemporary commercial photographic practice. This is evidenced through and
articulated by an accomplished and developed commercial portfolio and the critical
skills with which to locate this work within an ever more complex visual culture.
The unit structure enhances the delivery and professional integrity of the course by
enabling appropriate specialists to deliver units of study. The units in Level 6 are the
culmination of students’ professional understanding and it is expected that your Level
6 Learning Agreement will reflect your chosen specialism and award title. Two major
units, Specialist Practice and Major Project, provide the opportunity for two bodies of
work that will essentially become your professional portfolio and the content relates
directly to the named award title. The unit Research Paper, for which a critically
informed analysis of a subject related topic will be produced, will help to inform your
practical work, while supporting your aspirations for future study at post-graduate
level.
Specialism
During the Course you will be supported and encouraged to specialise within your
photographic practice. To gain an understanding of the key specialisms that you may
wish to consider (those that are linked to our ‘Named Awards- see below), you will be
given guidance through content in lectures and workshops, which will be supported
through the specialist input given during our regular Guest Speaker Programme. The
Guest Speaker Programme will include professionals from key areas of commercial
practice, including:
• Photographers (fashion, advertising, portrait, documentary/editorial etc.).
• Picture Editors (fashion and editorial).
• Art Buyers and Art Directors (advertising).
• Stylists (fashion).
• Agents
• Photo Agency Representatives.
Additionally, the specialisms already existing within the Course Team will be
consolidated through specialist Visiting Tutors (working photographers).
At Level 5 you will be encouraged to try working within different genres, therefore
allowing you to make an informed choice of specialism through both your choice of
‘Named Award’ (Photographic Futures) and type of placement or ‘Live’ project during
Professional Futures.
During the final term of Level 5 and then throughout Level 6, you will be supported
through tutorials and seminars designed to help you establish your ‘creative team’,

therefore allowing you to work within a recognised industry structure. This support will
include cross course networking events, allowing you to find your creative partners,
and the potential for mutually beneficial collaborations.
Named Awards
Increasingly, a number of students are arriving on the course with interests in
pursuing particular disciplines within Commercial Photography. To meet this interest,
we offer the opportunity to graduate with one of several named specialisms in
addition to the award of Commercial Photography. During the last term of Level 5
you will be required, via a process of academic counselling, to discuss your
intentions to pursue one of these named awards. Our aim is to ensure that your
chosen award name is appropriate and achievable. Each of these named award
specialisms can be undertaken in the Level 5 Photographic Futures (40 credits) unit
and at Level 6 in the Specialist Practice (40 credits) and Major Project (60 credits)
units. Please note these units must be passed to gain a named award.
Named Awards available:
BA (Hons) Commercial Photography
BA (Hons) Commercial Photography (Advertising)
BA (Hons) Commercial Photography (Fashion)
BA (Hons) Commercial Photography (Documentary/Editorial)

Course Units
Unit code

Unit Title

Credit
Weighting

Level 4
CPH487
CPH488
CPH489

Principles and Practice
Digital Imaging and Production
Creative Photographic Practice

40
40
40

Level 5
CPH560
CPH561
CPH562
CPH565

Creativity & Context
Critical Analyses
Photographic Futures
Professional Futures

20
20
40
40

Level 6
CPH660
CPH661
CPH662

Specialist Practice
Research Paper
Major Project

40
20
60

Course Diagram
This diagram shows the proposed start/end dates for each unit and shows teaching weeks only; holiday periods are not included.
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Reference list
The following is an indicative (not exhaustive) list of resources that are relevant to
this course. Specific reading requirements will vary depending on your practical,
theoretical and professional focus within Commercial Photography. Your reading
requirements will therefore be guided by your own research, with guidance from your
tutors.
These titles are indicative and updated lists will be provided during the delivery of the
course.
General theory and subject readers*
Baetens, J., Streitberger, A., & Gelder, H. van, (eds). (2010). Time and photography.
Leuven: Leuven University Press.
Barthes, R. (1993). Camera Lucida London: Vintage
Baudrillard, J. (1995). Simulacra and simulation. Michigan, MI: University of Michigan
Press
Batchen, G. (2009). Photography degree zero: reflections on Roland Barthes's
Camera Lucida. Cambridge, MA: MIT Press.
Benjamin, A. (ed.), & Lyotard, JF. (1989). Lyotard Reader. Oxford: Blackwell.
Benjamin, W. (1992). Illuminations London: Fontana.
Berger, J. (1972). Ways of seeing. London: Penguin.
Bolton, R. (1992). The Contest of Meaning: Critical Histories of Photography.
London: MIT
Brittain, D. (ed.) (1999) Creative Camera: 30 Years of Writing. Manchester: MUP.
Burgin, V. (1982). Thinking Photography Macmillan Press.
Burke, S. (1998). The Death and return of the Author – Criticism and Subjectivity in
Barthes, Foucault and Derrida. Edinburgh: EUP
Cotton, C. (2014). The Photograph as Contemporary Art London Thames & Hudson.
Elkins, J. (2013) Photography Theory. [ebook] New York: Routledge.
Elkins, J. (2011) What Photography Is. New York: Routledge.
Emerling, J. (2013). Photography: history and theory. [ebook] Abingdon: Routledge.
Evans, J. (ed.) (1997) The Camerawork Essays. London: Rivers Oram.
Evans, J. & Hall, S. (1999). Visual culture: the reader. London. Sage.
Flusser, V. (2013). Towards a philosophy of photography. [ebook] London: Reaktion.
Foster, H. (ed.) (2002). The Anti-aesthetic: essay on postmodern culture. New York:
New Press.
Fried, M. (2008). Why photography matters as art as never before. New Haven: Yale
University Press.
Frizot, M. (1998). A New History of Photography. Koln: Konemann.
Gelder, H. van & Westgeet, H. (2011) Photography theory in historical perspective:
case studies from contemporary art. Chichester: Wiley-Blackwell.
Kearney, K. C. (ed) (2012). The Gender and Media Reader. Abingdon: Routledge.
Kelsey, R. & Stimson, B. (2008). The meaning of photography. Williamstown: Sterling
and Francine Clark Institute.
Klein, A. (ed.) (2009). Words Without Pictures. Los Angeles: Wallis Annenberg
Photography Department.
Lister, M. (ed.) (2009). New Media: A Critical Introduction. [ebook] London:
Routledge
Mitchell, W.J. (1994). The Reconfigured Eye: Visual Truth in the Post-Photographic
Era [ebook] Cambridge, M.A MIT
Modrak, R. & Anthes, B. (2011). Reframing photography: theory and practice.

[ebook] London: Routledge.
Nealon, J.T., and Searls Giroux, S. (2011) The theory toolbox: critical concepts for
the humanities, arts, and social sciences. [ebook] Lanham, MD: Rowman & Littlefield.
Newhall, B. (1980) Essays & Images New York Secker & Warburg (See Strand essay
1917)
Payne, M. (ed). (2010). A Dictionary of Cultural and Critical Theory. [ebook] Oxford:
Blackwell.
Ritchin, F. (2008). After Photography. New York: W. W. Norton.
Rose, G. (2012). Visual Methodologies: an introduction to researching with visual
material. [ebook] London: Sage.
Sontag, S. (1977). On Photography London: Penguin.
Squiers, C. (2000) Over exposed - essays on contemporary photography. USA: New
Press.
Storey, J. (ed). (2009). Cultural Theory and Popular Culture: an introduction. [ebook]
Harlow: Pearson Prentice Hall.
Sutton, D. (2009) Photography, cinema, memory: the crystal image of time.
Minneapolis: University of Minnesota Press.
Trachtenberg, A. (1980). Classic Essays on Photography New Haven, Conn. Leete’s
Island
Traub, C. (ed). (2006) The Education of a Photographer New York: Allworth Press.
Warner Marien, Mary (2015) Photography: A cultural History. London. Laurence
King.
Walden, S. (2008). Photography and philosophy: essays on the pencil of nature.
[ebook] Oxford: Blackwell.
* Subject readers are a useful starting point when looking for material that comes
from different discourses. Kearney's The Gender and Media Reader, for example, will
look at the broad subject area and address is from feminist, sociological and
consumerist perspectives, as well as taking in queer and race theory.
Advertising, Semiotics & Consumerism.
Barthes, R. (1993). Mythologies. Paris: Vintage
Barthes, R. (1987). Image Music Text. London: Harper Collins Entertainment.
Bate, D., Clarke, M.A., & Doel, K.M.L. (eds). (2003). The Consumption Reader.
London: Routledge.
Baudrillard, J. (2005). The System of Objects. London: Verso.
Berger, A. A. (2010). The objects of affections: semiotics and consumer culture. New
York: Palgrave.
Bignell, J (2002). Media Semiotics – An Introduction. Manchester MUP.
Cook, G. (2001). The Discourse of Advertising. London: Routledge
Crow, D. (2010). Visible Signs: an introduction to semiotics in the visual arts.
Lausanne: AVA Academia.
Chunawalla, S.A. (2010). Mass communications and media studies masscommedia.
[ebook] Mumbai: Himalaya Pub. House.
Chunawalla, S.A., & Sethia, K.C. (2008). Foundations of Advertising Theory &
Practice. [ebook] Mumbai: Himalaya Pub. House.
Firth, L. (2011). Consumerism & Ethics. Cambridge: Independence.
Hall, S., Evans, J., & Nixon, S. (eds). (2013). Representation. London: Sage.
Hall, S. (2012). This Means This: A User’s Guide to Semiotics. [ebook] London:
Laurence King.
Hetsroni, A. (ed) (2012). Advertising & Reality: a global study of representation and
content. London: Continuum International Publishing Group.

Jhally, S. (2014). The Codes of Advertising: fetishism and the political economy of
meaning in the consumer society. [ebook] New York: Routledge.
Klanten, R., Ehmann, S., & Sinofzik. (eds) (2012). Taken By Surprise. Cutting Edge
Collaborations Between Designers, Artists, and Brands. Berlin: Gestalten.
Malefyt, T & Moeran, B. (eds.) (2003). Advertising Cultures. Oxford: Berg.
Miller, D. (2012). Consumption and its consequences. Cambridge: Polity Press.
Miller, D. (2010) Stuff. Cambridge: Polity Press.
O’Shaughnessy, J. & O’Shaughnessy, N (2004) Persuasion in Advertising. London &
New York: Routledge.
Otnes, C. C., (2012). Gender, Culture, and Consumer Behavior. [ebook] New York:
Routledge.
Pardun, C. (2013). Advertising and society: controversies and consequences.
[ebook] Oxford: Wiley-Blackwell.
Ross, K. (ed). (2011). The Handbook of Gender, Sex, and Media. [ebook] Malden:
Wiley-Blackwell.
Seelig, T. & Stahel U. (eds.) (2005). The Ecstasy of Things. Winterthur: Steidl.
Smith, P.R. and Zook, Z. (2011). Marketing communications: integrating offline and
online social media. Philadelphia, PA: Kogan Page.
Wharton, C. (2012). Advertising As Culture. [ebook] Bristol: Intellect.
Williams, R. (2005). Culture and Materialism. London: Verso
Williamson, J. (1978). Decoding Advertisements. London: Boyars.
Documentary and Editorial.
Austin, T. & de Jong, W. (2008). Rethinking Documentary: New Perspectives, New
Practices. [ebook]. Maidenhead: Open University Press.
Batchen, G. (2012). Picturing Atrocity: Photography In Crisis. London: Reaktion
Books.
Baudrillard, J. (2004) The Gulf War did not take place. Sydney: Power.
Bogre, M. (2012) Photography as Activism: Images For Social Change. [ebook].
Amsterdam: Focal Press.
Bourdieu, P. (2005). Photography: A Middle Brow Art. London: Polity press.
Day, J. (2011). Robert Frank's The Americans the art of documentary photography.
[ebook]. Bristol, Chicago: Intellect.
de Certeau, M. (2011). The Practice of Everyday Life. [ebook]. Berkeley: University of
California Press.
de Gennaro, I. & Günther, H.C. Artists and intellectuals and the requests of power.
[ebook]. Leiden, Boston: Brill.
de Jong, W. (2011) Creative Documentary Practice: Theory & Practice. [ebook].
Harlow: Longman.
Dyer, G. (2007) The Ongoing Moment. [ebook]. London: Abacus.
Edwards, E. (2009) Anthropology and Photography. [ebook]. New Haven: Yale
University Press.
Edwards, E. (2012). The camera as historian: amateur photographers and historical
imagination, 1885-1918. [ebook]. Durham, NC: Duke University Press.
Garner, G. (2003) Disappearing Witness: Change in Twentieth-century American
Photography. Baltimore: Johns Hopkins.
Green, D. & Lowry, J. (2009). Theatres of the real. Brighton: Photoworks.
Grimshaw, A & Ravetz, A. (2005). Visualizing Anthropology: Experimenting with
Image-based Ethnography. [ebook]. Bristol: Intellect Books.
Highmore, B. (ed) (2002). The everyday life reader. London: Routledge.
Levi Strauss, D. (2005) Between the Eyes: Essays on Photography and Politics.
London: Aperture.

Light, K. (2010). Witness in Our Time: Working Lives of Documentary Photographers.
[ebook]. Washington: Smithsonian.
Morris, M. (2014). Believing is seeing: observations on the mysteries of photography.
New York: Penguin Press.
Nickel, D. (1999). Snapshots – The Photography of Everyday Life. San Francisco: SF
Museum of Art.
Ritchen, F. (2013). Bending the frame: photojournalism, documentary, and the
citizen. New York: Aperture.
Rose, G. (2010). Doing family photography: the domestic, the public and the politics
of sentiment. [ebook]. Farnham: Ashgate.
Rosenthal, R. & Corner, J. (eds) (2005) New Challenges for Documentary.
Manchester: Manchester University Press.
Short, M. (2011) Context & Narrative. Lausanne: AVA.
Sontag, S. (2004) Regarding the Pain of Others. London: Penguin.
Tagg, J (1988) The Burden of Representation. London: Macmillan.
Tagg, T. (2009). The disciplinary frame: photographic truths and the capture of
meaning. [ebook]. Minneapolis: University of Minnesota Pres.
Taylor, J. (1998). Body horror - photojournalism, catastrophe and war. Manchester:
Manchester University Press.
Tormey, J. (2013) Photographic realism. Manchester: MUP.
Williams, V., and Bright, S. (eds). (2007). How We Are – Photographing Britain from
the 1840s To The Present. London: Tate.
Fashion
Bancroft, A. (2012). Fashion and psychoanalysis: styling the self. [ebook]. London:
I.B. Tauris.
Barthes, R. (1990) The Fashion System University of California Press
Buszek, M.E. (2006) Pin-up Grrrls: Feminism, Sexuality, Popular Culture. [ebook].
Durham, NC: Duke University Press.
Chermayeff, C. (2000). Fashion Photography Now. New York: Abrahams.
Cotton, C. (2000) Imperfect Beauty: The Making of Contemporary Fashion
Photographs. V&A Publications. London.
Craik, J. (2009). Fashion: the key concepts. Oxford: Berg.
De Beaupre, M. (2002) Archaeology of Elegance: 1980-2000 Twenty Years of
Fashion Photography. New York: Rizzoli.
Derrick, R. & Muir, R. (2010). Vogue Model: The Faces of Fashion. London: Little
Brown.
Derrick, R. (2000) The Impossible Image. London: Phaidon.
Entwistle, J. & Wilson, E. (2001). Body Dressing. London: Berg.
Genz, S. (2009). Postfemininities in popular culture. Basingstoke: Palgrave
MacMillan.
Grosz, E. and Probyn, E. (1995). Sexy bodies - the strange carnalities of feminism.
[ebook]. Routledge.
Hains, R. (2009). Power feminism, mediated: girl power and the commercial politics
of change. [online]
Harrison, M. (1991) Appearances: Fashion Photography Since 1945 London: Rizzoli.
Hebdige, D. (1981) Subcultures: The Meaning of Style. [ebook]. London: Routledge
Hoare, S. (2002) Talking Fashion London: Powerhouse Books.
Howson, A. (2013). The body in society: an introduction. Cambridge: Polity.
Kember, S. (1998) Virtual Anxiety: Photography, new Technologies and subjectivity
MUP
Lovatt-Smith, L. ed. (2000). Fashion Images de Mode No.5. Gottingen Steidl.

McDowell, C. (2000). Fashion Today. London: Phaidon.
McRobbie, A. (2009) The Aftermath of Feminism: Gender, Culture, and Social
Change. London: Sage.
Muggleton, D (2003) The Post-Subcultures Reader London: Berg
Muggleton, D. (2002) Inside Subculture: The Postmodern Meaning of Style. London:
Berg.
Papenburg, B. and Zarzycka, M. (eds) (2013). Carnal aesthetics: transgressive
imagery and feminist politics. [ebook]. London: I.B. Tauris.
Rogers, B. & Williams, V (1998) Look at Me. London British Council.
Shinkle, E. (ed) (2010) Fashion as photograph: viewing and reviewing images of
fashion. London: I.B. Tauris.
Sparke, P. (2013) An Introduction to Design and Culture in the Twentieth Century
Squiers, C. (ed). (1990). The Critical Image Seattle Bay Press
Tasker, Y. and Negra, D. (eds). (2007). Interrogating postfeminism : gender and the
politics of popular culture. [ebook]. Durham, N.C.: Duke University Press.
Walter, N. (2011). Living Dolls. London: Virago.
Portraiture and Identity
Angier, R. (2015) Train Your Gaze: A Practical and Theoretical Introduction to
Portrait Photography. Lausanne: AVA.
Athanasiou, A. and Tzelepis, E. (2010). Rewriting difference: Luce Irigaray and "The
Greeks". Albany: State University of New York Press.
Baudrillard, J. (1999). L’Autre. London: Phaidon.
Blessing, J. (2006). Rrose is a Rrose is a Rrose: Gender Performance in
Photography. New York: Guggenheim Museum Publications.
Burson, N. (2002). Seeing and believing - the art of Nancy Burson. Sante Fe, NM:
Twin Palms.
Butler, J. (2011). Gender trouble - feminism and the subversion of identity. New York:
Routledge.
Doy, G. (2005). Picturing the self - changing views on the subject in visual culture.
[ebook] London: I.B. Taurus.
du Gay, P., Evans, J., and Redman, P. (eds.) (2000). Identity - a reader. London:
Sage.
Ewing, W. (2008) Face: The New Photographic Portrait. London: Thames & Hudson.
Ewing, W. (2004) About Face: Photography and the Death of the Portrait. London:
Hayward gallery.
Finkelstein, J. (2007). The art of self invention: image and identity on popular visual
culture. [ebook] London: I.B. Tauris.
Freud, S. (2015). The standard edition of the complete psychological works of
Sigmund Freud - beyond the pleasure principle, group psychology and other works.
Volume XVIII (1920-1922). London: Vintage.
Fuller, P. (1980) Art and Psychoanalysis. London: The Hogarth Press.
Irigaray, L. (2004). An ethics of sexual difference. London: Continuum.
Jones, R. (2011). Irigaray: towards a sexuate philosophy. Cambridge: Polity.
Kozloff, M. (2007) The Theatre of the Face London: Phaidon.
Maddow, B. (1977). Faces: A Narrative History of the Portrait in Photography. New
York: Graphic Society.
Mulvey, L. (2009). Visual and other pleasures. London: Palgrave Macmillan.
Peffer, J. (2013). Portraiture & photography in Africa. [ebook]. Bloomington: Indiana
University Press.
Pultz, J. (1995). Photography and the body. New York: Weidenfeld and Nicholson.
Quashie, K. (2004). Black women, identity, and cultural theory (un)becoming the

subject. [ebook] New Brunswick: Rutgers University Press.
Rugg, L. H. (1997). Picturing ourselves - photography and autobiography. [ebook]
University of Chicago Press.
Schneider Adams, L. (1994). Art and psychoanalysis. New York: Icon Editions.
Spence, J. (1995). Cultural Sniping: The Art of Transgression. London: Routledge.
Spence, J. (1986). Putting Myself in the Picture London: Camden Press.
Tseelon, R. (2001) Masquerade and Identities: Essays on Gender, Sexuality and
Marginality. London: Routledge.
Wells, L. (ed.) (2003). The Photography Reader. London: Routledge.
Williams, J.P. (2011). Subcultural theory: traditions and concepts. Cambridge: Polity.
Young, H. (2010). Embodying Black Experience: stillness, critical memory, and the
Black body. Ann Arbor, MI: University of Michigan Press.
Research and Practice
Allegue, L. et al. (2009) Practice-as-research in performance and screen. New York:
Palgrave Macmillan
Banks, M. (2015). Visual Methods in Social Research. London:Sage.
Barrett, E., Bolt, B. (eds.) (2010) Practice as research : approaches to creative arts
enquiry. New York: Palgrave Macmillan
Collins, H (2010) Creative research : the theory and practice of research for the
creative industries [ebook]. Lausanne: AVA Academia
Fox, A & Caruana, N. (2012). Behind the Image: Research in photography.
[ebook]. Lausanne: AVA.
Knowles, C. & Sweetman, P. (2004). Picturing the social landscape - visual methods
and the sociological imagination. London:Routledge.
Kumar, R. (2014). Research methodology : a step-by-step guide for beginners.
London:Sage.
Leavy, P. (2015) Method meets art : arts-based research practice. New York, NY:
Guilford Press.
Nelson, R. (2013) Practice as research in the arts: principles, protocols, pedagogies,
resistances. Basingstoke: Palgrave Macmillan.
Prosser, J. (1998). Image-based research - a sourcebook for qualitative researchers.
London: Falmer.
Rose, Gillian (2013). Visual methodologies: An introduction to researching with visual
materials. 3rd edition. London: Sage Publishing.
Rumbold, J. & Liamputtong, P. (2008). Knowing Differently: Arts-Based and
Collaborative Research Methods. [ebook]. Nova Science Publishers.
Smith, H., Dean, R. (eds.) (2009) Practice-led research, research-led practice in the
creative arts. Edinburgh: Edinburgh University Press.
Sullivan, G. (2005) Art practice as research - inquiry in the visual arts. London: Sage
Photography Journals*
Ag; the international journal of photographic art and practice
British Journal of Photography
European Photography
Exit
Foam: international photography magazine
History of Photography
Katalog - journal of photography and video
Next Level
OjodePez
Photographies

Photography & Culture
Source: the photographic review
View Camera
* Please also look at the periodicals for the individual genres that you are interested
in, e.g. fashion, and use the Library search and e-journal resources, JSTOR, etc. to
search for up to date articles in subject areas such as cultural studies, sociology, and
women's studies.

Cover image: James O’Halloran | BA (Hons) Commercial Photography

