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S T A R T I N G  O U T  P L A N  M A K E  D O

What you look like 

What you say 

How to engage with others 

+

+

= Raising your profile and attracting customers/clients

Welcome!
Today's Session



Our focus for today
But the overall approaches we will cover work for any platform 

S T A R T I N G  O U T P L A N  M A K E  D O



Brand identity 

What do you look like and

sound like? 

Images, videos, tone of

voice, look and feel.

Your story  

What are you saying in

your posts, stories, reels? 

What story are you

telling? 

Engagement

How are you getting

people to find and

interact with you? 

Ok, let's start at the beginning...

S T A R T I N G  O U T  P L A N  M A K E  D O
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C O L O U R S

What are your

brand colours? 

Choose no more

than 4-6 at any one

time

(This can evolve) 

I M A G E S /

V I D E O  

Good quality

photography.

Present your best

work.

Showcase work

in situ.

The overall tone

must relate to

you and your

work.

C O N S I S T E N C Y

Keep your brand

look and feel

consistent.

This is your shop

window so play with

seasonality, your

work evolution.

Bring your audience

on the journey with

you.

Brand identity 
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Brand identity 

L O G O S  -  A  V A R I E T Y  T O  F I T  Y O U R  P L A T F O R M S  

C O L O U R S  -  N O  M O R E  T H A N  4  -  6  A T  A  T I M E  

F O N T S  -  H E A D E R  A N D  B O D Y  -  N O  M O R E

P A T T E R N S  -  2  -  3  I F  N E E D E D

I C O N S  -  A  W A Y  T O  T E L L  Y O U R  S T O R Y  



Your Story 
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S H A R E

How did you start?

What do you do?

Why do you do it?

What are you selling?

Y O U R  U S P

What makes you

different? 

What is

interesting about

you and your

practice? 

V A L U E  A D D E D

Share facts, and

points of interest 

Offer free advice 

Remember: 

KNOW 

LIKE 

TRUST 



Engagement  
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B E  F O U N D

Use relevant hashtags

Go where your followers

are and interact 

Have a consistent

presence

B E  S O C I A L

Get out of your

own feed.

Comment, like

and tag others.

Reply to all

comments and

DM's with a CTA.

M A K E  I T  E A S Y

...to buy 

....to contact 

....to find out more

Think like a customer or

client! 

Provide what they

need!

CTA = Call to Action  



factoid time 
"70% of all purchases online are based on

customer reviews"
 

consumerist.com

S T A R T I N G  O U T P L A N  M A K E  D O



Take 5...
What's your story? 

What are your colour ways? 

How will you talk to your audience this

week? 

S T A R T I N G  O U T P L A N  M A K E  D O



Use it for your business as a tool, nothing more

Make the most of the functionality 

Use it to communicate directly with your

customers/clients.

Instagram 

S T A R T I N G  O U T  P L A N  M A K E  D O



factoid time 
Our current attention span online is 8

seconds (and often only 3 seconds with

serial scrollers!)
 

 

S T A R T I N G  O U T P L A N  M A K E  D O



Instagram S T A R T I N G  O U T  P L A N  M A K E  D O



Instagram is pushing this at the moment - good for reach

Add text for accessibility for sounds off 

Can be images or pre-recorded videos 

Reels  
@drjuliesmith

Instagram S T A R T I N G  O U T  P L A N  M A K E  D O

https://www.instagram.com/drjuliesmith/
https://www.instagram.com/drjuliesmith/


More important than your feed 

A great way to talk directly to your audience through polls,

questions and fun stickers etc. 

Behind the scenes opportunity for your audience 

Announcements of exclusives or sales 

Stories  
Various

Instagram S T A R T I N G  O U T  P L A N  M A K E  D O



Saved stories 

Use these to add value for your audience - top tips, FAQ's,

Sale items, New Work, Testimonials 

USE THEM for long lasting info so your audience doesn't

have to scroll 

Highlights  
Various

Instagram 
S T A R T I N G  O U T  P L A N  M A K E  D O

https://www.instagram.com/bohemecuration/
https://www.instagram.com/reclaimtherave/
https://www.instagram.com/fbeinghumbleldn/


A great way to get your audience to buy immediately 

Links to your website 

NOTE: Don't just rely on this however 

Products  
@bohemecuration

Instagram S T A R T I N G  O U T  P L A N  M A K E  D O



Instagram S T A R T I N G  O U T  P L A N  M A K E  D O

A way to extend your brand story 

Link to your website blog or resources or portfolio 

Making full use of platform functionality 

Guide  
@bohemecuration

https://www.instagram.com/bohemecuration/


Instagram S T A R T I N G  O U T  P L A N  M A K E  D O

You don't HAVE to do this - but it's a great way to connect

with your audience quickly and directly 

You can do it with one other if you feel self conscious 

Good for demo's or live Q&A's. 

Can save Lives as videos (IGTV)

LIVE and IGTV 
@nicolachapman

https://www.instagram.com/tv/CLenoESgc1P/


HASHTAGS
GLOBAL - SPECIFIC - LOCAL

 

You can have up to 30 per post on Instagram 

Research and follow what others do 

They DO work - try to include them everytime you post 

S T A R T I N G  O U T P L A N  M A K E  D O



S T A R T I N G  O U T P L A N  M A K E  D O

Things I need to do 

Things I should do 

Daily 

Weekly 

Monthly 

What to do:

Insta Checklist 
Download and print off!



Treat it like a search engine: use it to be inspired and see what

your community is up to

There is no 'timeline' so start now 

Pinning = winning! 

Pinterest

S T A R T I N G  O U T  P L A N  M A K E  D O



Have the same pin on many boards 

Intersperse your work with other pins you like 

Update often 

Add keywords and hashtags 

Boards 

Pinterest  S T A R T I N G  O U T  P L A N  M A K E  D O

https://www.pinterest.co.uk/tinkoutsidethebox/_created/
https://www.pinterest.co.uk/tinkoutsidethebox/_created/


Pinterest  S T A R T I N G  O U T  P L A N  M A K E  D O

Automatically syncs info from your website to your pins 

You can have extra info on a rich pin 

Making full use of platform functionality

Gives user a richer experience and increases engagement  

Rich Pins 



Don't be afraid to say you're available for work.

Tap into industry knowledge and connections 

Use it as a micro-blogging site - share your progress,

successes and learnings.

LinkedIn

S T A R T I N G  O U T  P L A N  M A K E  D O



LinkedIn S T A R T I N G  O U T  P L A N  M A K E  D O

Good for testimonials and recommendations 

The business world Facebook 

Connect and follow industry professionals  

Stalk Laura here

Have a profile!

https://www.linkedin.com/in/lauramulhern/


SCHEDULERS
These save time when posting - but don't just use these! Be social!

Tailwind

Later

Buffer

S T A R T I N G O U T P L A N  M A K E  D O

https://www.tailwindapp.com/
https://later.com/
https://buffer.com/


LINKS
Stalk, connect, get inspired 

 

Dr Julie Smith 

Crafty Fox Market 

Tink Illustration

Boheme Curation

Nicola Chapman

I Like Networking 

Studio Cotton

Carys Ink 

BEAF Festival

F*ck Being Humble

 

S T A R T I N G  O U T P L A N  M A K E  D O

https://www.instagram.com/drjuliesmith/
https://www.instagram.com/craftyfoxmarket/
https://www.instagram.com/tinkoutsidethebox/
https://www.instagram.com/bohemecuration/
https://www.instagram.com/nicolachapman/
https://www.instagram.com/ilikenetworking/
https://www.instagram.com/studio.cotton/
https://www.instagram.com/carys_ink/
https://www.instagram.com/carys_ink/
https://www.instagram.com/gotbeaf/
https://www.instagram.com/fbeinghumbleldn/


PLAN MAKE DO - HERE FOR YOU

Come and say hi!

Podcast
Newsletter
Instagram

planmakedo.com

P L A N  M A K E  D O S T A Y  I N  T O U C H



ESSENTIAL CONTRACTS, PRICING AND
 

NEGOTIATION IN THE ARTS

Talks in 2021

S T A R T I N G  O U T P L A N  M A K E  D O



Q&A
My favourite part! Ask anything!

S T A R T I N G O U T P L A N  M A K E  D O


