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Our purpose Our pillars

We are driven by our unshakeable
desire to make sustainability easy

and fun for all Driving the sustainability agenda
for Universities.

Creating an effortless and safe
in-app experience.

Providing fun opportunities
for students to socialise at our

in-person pop-up markets.

g opportunities for students
to earn and learn.

Creatin




Unc\efP.‘“ned
by our brand

values!

respectful

We care, respect and
support everyone on
our team

big heart

We’'re a small company
with a big heart and

bigger impact

pride
We all love and care
about what we do

£y

Our brand
values

P

fun!

We like to have fun
whilst we work and to
have a laugh

resillient

We love to take on
feedback and learn fast



WE ARE AR VERSITY Allm Our partnerShip

PART NERI NG  5ourRNEMOU

YOLH" PVGering @
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“We are thrilled to be partnering with Hazaar, winners
of the PIEoneer 2023 Sustainability International Impact
Award. Working with Hazaar to create a safe space for
our students to live more sustainably and to benefit
from the positive connections that the Marketplace
brings is an exciting prospect.”

Carrie Packer, Accommodation and Advice Manager






Our

timelinel

18th August 2023 August 2023

August 2023

Q)

Onboarding meeting
with AUB and Hazaar
to kick off the
partnership

()
N

Recruitment for
Hazaar student team
started

20th October 2023 27th October 2023

August 2023

()

w/c 22nd September 2023

()
N

Head of Hazaar
recruited

23rd November 2023

Q)

Pop-up market

()
N

Halloween Swap Shop

Q)

Winter pop-up market

Q)

Launched Hazaar at
Freshers Week with
two stalls

N

Site visit to meet the
team and recce for
events and marketing
materials

People we've collaborated
with to ensure success

- Avery Taylor - Heidi Cooper-Hind
- Pavlena Mateeva

- Ed Sharp

. Carrie Packer
- Ed Earl



AUB student team
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Our Head of Hazaar

lzzy Glover

Fashion Branding
and Comms

Our Ambaésadors

Lily Wyatt - Fashion Branding
and Communications

Katie Douglas - Costume

Mustafa Shabbir - Film



Our marketing

We created and supplied 28 marketing

assets to support the 3 different stages of

Recruitment

Using social media
to drive awareness of
Hazaar’s recruitment

opportunities.

our onboarding

Awareness

Creating excitement
and buzz and
awareness for the
launch of Hazaar.

Event marketing

Attracting student
sellers to sign up and
driving footfall to the

pop-up markets.
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|
Creative & sociable role

Recruitment

Your very own sustainable
wardrobe, side hustle & pop-up
market...all in one app!

D°Wnload to

of preloveqy

items

at
frien Studen

Made for students, by students dly Prices.
to drive a circular economy.

Awareness
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Event marketing
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Our fabulous team of C o n t e n t
student ambassadors are encouraged g e n e ra t e d b

to create and share content to help

expand our reach even further and S t u d e n t s

to help resonate with fellow students.

ion of the content

mall selecti
Below is a s AUB students:

we have had from

Click to watch videos! j






The data

683 users

from AUB on the
Hazaar app

18.34% of students

have downloaded the app

188 sales

at an average selling
price of £7.28

£1,372

total salary payment
to students

541 items

currently for
sale in the AUB
marketplace

50 student
sellers

have been supported,
either launching
or elevating their
existing businesses

5 in-person
events

run on campus, engaging
with over 800 students

Postage savings vs
other marketplaces

£658

This provides students
with an earning
opportunity of

£4,133

The current saving
opportunity on
Hazaar vs other

second-hand
marketplaces for
AUB students is

£7,227
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CO ‘ ‘ a b 0 r at i Ve One person Pays full price and

keeps goods for ever

C O n S U m p t | O n Multiple users have access to the

i same item over 3 period of time
_ The shared use of goo

Up to 65% GHG emissions from
P ° the fashion industry
reduction reduced by
in GHG Depending on
dies identify the the materials used 44%
Stu \e - o
ction!
house gas (GHO)
ree"\‘ssio s resu‘t!ng
efr:‘om collab rat‘c:e\s Cust travel to sh
jon MO s ustomer travel to shops
consumptio Reusing 1lkg o o o 5
of clothing saves
J 23% of GHG
25kg of CO, emissions
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produting and hov Consum ption

Distribution

Production and retail

- = Hazaar’s impact on the flowchart

rotessor ~ Hazaar’s posijtive
an ThomPpsOR "=/
\deVe\OPiiZ-‘ffe(:e‘nt 'mpaCt On Co,,aboratiVe

Use

Wearing
Waslhing
Dryling
Irorling

End of life

Transport to
incineration

Incineration
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él\UB’s collaborative
onsumption results

AUB’s savings SO far... With 500kg
of CO,
. 1439 kgs of CO2 were saved, 925 phones can be charged
llaborative daily for a year*

azaar's cO

del

sccording to H
consumption mo

were recirculated between

. 188 items
the student community
To capture

. That's the equivalent of growing 72
500kg of CO,

trees for a year of charging 2662
phones daily for a year emissions, 25 trees
must grOW for ] year*

Source: Compare the Market

18








